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Shaner Growth Fund
JLS Case Study:

Services Provided: In May of 2009, The Shaner Growth Fund II 
retained JLS Creative Solutions as their agency of record. The new 
company requested several JLS services, including a corporate identity 
package, website, online video and public relations work. The newly-
formed company’s goal is to acquire notes and mortgages on luxury 
hotels and condominiums throughout the United States.
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“The goal for Shaner Growth Fund II’s marketing and public relations 
efforts was to increase investor interest in the high return fund and 
to increase interest within the banking community to sell notes to the 
fund,” Shaner said. “We were able to accomplish this goal through 
strategic placement of print advertisements and stories which were 
pitched to leading banking, hotel, and investor trade publications 
and websites.  We were able to track phone calls and even phone 
conversations from interested parties through a partnership with our toll-
free provider.  Interested parties were encouraged to learn more through 
the company’s website, which JLS designed, shot photography for, and 
developed.”

Following meetings with the fund’s management team, a public relations 
campaign was initiated, with the aim of getting the company publicity in 
major banking and hospitality trade publications. 

“The ultimate goal of the public relations effort was to gain investors for 
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and effectively achieve this goal,” JLS creative director Gene Yager said.

JLS graphic designer Austin Shank created the new company’s logo, 
while web designer Michael Kibler oversaw the creation of a new 
website following preliminary meetings with the fund’s management 
team.

“My goal in the creation of the Shaner Growth Fund II logo was to 
illustrate a visual representation of growth, opportunity and trust that 
strongly represented the core values of the company,” Shank said. “The 
logo contains two separate strokes in close proximity, representing trust, 
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Finally, the upward direction of the slightly larger last stroke shows 
growth. I was very happy with the outcome and even more pleased with 
the client’s positive response.”

The web site created by JLS for the new company communicates 
strength and stability. It will be used primarily as an informational device 
as well as an investor recruitment tool.

“As far as how the site was laid out, I designed it to be very clean and 
easy to follow so that all the information was easily accessible,” Kibler 
said. “While the site layout is stern to suggest professionalism the 
ornaments soften the overall feeling for a more personal touch and 
represents growth.”

Results Generated: The campaign for Shaner Growth Fund II has 
resulted in the company getting favorable press in several industry 
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II continues to develop strong leads from the campaign,” Shaner said.
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